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AnHoTanus1. B cratse onpezneneHa criocoOHOCT MPEANPUITHI POSHUYHOM TOPrOBIIH, CIIOCOOHOCTH MPEAIPHUSTUSI TOPIOBIIH YOBICTBOPSTH
TpeOOBaHUSIM OTpeOUTENEH B BHICOKOKQUECTBEHHOM IPOLYKIUHU M TOPIOBBIX YCIIyTaX C y4eTOM MECTHBIX WIH PETHOHATIBHBIX OCOOCHHOCTEIH.
OGo01eHne CyIEeCTBYIONIEH TePMUHOIOTHU [O3BOJISIET MMOHUMATH I10J] KOHKYPEHTOCIOCOOHOCTBIO MPEANPHUATHI PO3HUYHOI TOPrOBIIH,
CIIOCOOHOCTH HPEIPHUSTHS TOPTOBIN yAOBICTBOPSTH TPEOOBAHMSIM MOTPEOUTENICH B BRICOKOKAYECTBEHHOM PO/YKIHHU M TOPrOBBIX YCIIyrax
C YYeTOM MECTHBIX WIIH PErHOHAIBHBIX ocoOeHHOCTeH. OleHKa ypOBHS KOHKYPEHTOCIIOCOOHOCTH PO3HMYHOIO TOPTOBOTO MPEIPHSITHS
OCYIIECTBILIETCS B CIELYIOLIE TOC/IeJ0BAaTeIbHOCTH: BEIOOP KPUTEPHEB M UX OLCHKA; ONpe/eneHne KO3 GUIMeHTOB BECOMOCTH KPUTCPHUEB;
pacuer obobmieHHOTO KpuTepusa. s pacdera 0OOOIICHHOTO YpPOBHS KOHKYPEHTOCIIOCOOHOCTH PO3HHYHOIO TOPrOBOTO IPEANPHATHUS
IPEIIOKEHbl KPUTCPHH M UX OaluIbHbIE OIEHKM, M OHpEAeNeHbl HX Kod(¢uImeHTl BecoMocTH. CyIIeCTBEHHBIM KpUTEpHEM
KOHKYPEHTOCIIOCOOHOCTH IMPENPUATHII POHUYHOH TOPIOBIHM CIYXHT CTEHEHb YIOBICTBOPEHUS HUMH pealbHBIX MOTpeOHOCTEl, 4To M
00yCIIOBIINBACT Pa3HYIO NIPUBJIEKATEIFHOCTh KOHKYPEHTOB Ul ToTpeOuTence. IIpoBeneHo npsmMoe CpaBHEHHE POSHUYHBIX IIPEAIPUATHH B
Py aHAIOTWYHBIX (PCAIM3YIOIUX AHAJIOTUYHYIO IPONYKIUIO WIH OKA3bIBAIOIIMX OJMHAKOBBIE YCIYTM) HO IJIaBHBIM IapaMeTpam
(moxazaTessiM): arMocepa MarasuHa, BHYTPCHHSS Cpela MarasuHa, Ka4ecTBO TOBAPOB M YCIYT, MMHIK IPEANPHUATHS; (UHAHCOBO-
9KOHOMHYECKHE IToKa3areny. CpaBHHUTENbHAS OL[EHKA KOHKYPEHTOCIIOCOOHOCTH POSHHYHBIX TOPTOBBIX IIPEIIPUATHIA, O3BOJIMIIA YCTAHOBUTD,
4To THnepMapker «Jles» sABuseTcs Hanmbolee KOHKYPEHTOCIIOCOOHBIM TOPTOBBIM IIpEMNpUATHEM. BMecTe ¢ 3TUM HEOOXOAUMO HAIpPaBHThH
JEATeNbHOCTh MIIEPMapKeTa Ha COBEPLICHCTBOBAHHE (PUHAHCOBO-KOHOMHYECKOHW COCTABILAIOMICH U MOBBINICHUEC UMHUJDKA MPEIIPUATHS.
OJHIM U3 HalpaBJICHHH NOBBILICHNS (PUHAHCOBO-OKOHOMHYECKUX [OKa3aTeseii TOProBOro NpeapHsThs SBISCTCS MCPUCHIaNH3HHT.

KioueBsbie ciioBa: atMocdepa, BHYTPEHHSIS Cpe/ia, HIMHIK, Ka4eCTBO, KOHKYPEHTOCIIOCOGHOCTD, THIIEPMAPKET

Evaluation of competitiveness of retail enterprises in Nalchik
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Abstract. The article defines the ability of retailers, the ability of retailers to meet the requirements of consumers in high-quality products
and trade services, taking into account local or regional characteristics. A generalization of the existing terminology al lows us to understand
the competitiveness of retailers as the ability of a retailer to meet the requirements of consumers in high-quality products and trading
services taking into account local or regional characteristics. Assessment of the competitiveness level of a retail trade enterprise is carried
out in the following sequence: selection of criteria and their assessment; determination of criteria weighting factors; calculation of a
generalized criterion. To calculate the generalized competitiveness level of a retail trade enterprise, criteria and their scores are proposed,
and their weighting factors are determined. An essential criterion for the competitiveness of retail enterprises is the degree to which they
meet their real needs, which determines the different attractiveness of competitors to consumers. A direct comparison of retail enterprises
in a series of similar ones (selling similar products or providing the same services) was carried out according to the main parameters
(indicators): the atmosphere of the store, the internal environment of the store, the quality of goods and services, the image of the enterprise;
financial and economic indicators. A comparative assessment of the competitiveness of retail trade enterprises has made it possible to
establish that the Deya hypermarket is the most competitive trading enterprise. Along with this, it is necessary to direct the activities of the
hypermarket to improve the financial and economic component and increase the image of the enterprise. One of the ways to increase the
financial and economic indicators of a trading company is merchandising.

Keywords: atmosphere, internal environment, image, quality, competitiveness, hypermarket

Beenenne
OoecrieueHre KOHKYPEHTOCIIOCOOHOCTH TOP-

B ycinoBusax  pasBUTOrO  KOHKYPEHTHOTO TOBOTO MPEANPHATHS NpeoaraeT He0OX0IMMOCTb
T(G’BapHOFO PEIHKa TOpPOJA Hagquc, npo0iema ee KOJMUYECTBEHHOH OLIEHKH. be3 Takoil OLleHKH
OOCCHCUCHUA KOHKYPCHTOCIIOCOOHOCTH TPCATIPHA- KOHKYPEHTOCIIOCOOHOCTH, BCE MpeaycMaTprBacMble
THI PO3HUYHON TOPTOBJIM MPEICTABIISICTCS AKTyallb-

1p P pel Ty MPEINpUATAEM MEpHI 0 MoAepkaHuo dhdek-
HOW. OCHOBHBIMH YYaCTHHKAMU TOBapHOTO PhIHKA
THBHOTO (DYHKIIMOHMPOBAHUS TOPrOBOTO MpE/-
BBICTYIIAIOT M3TOTOBHUTEIHN, HOCPEIAHUKH U OTPEOH-
OPUSITUSL HA IOJDKHOM YPOBHE OCTAaHYTCS OJiarum
Ten MPOAYKIMH. B mporiecce TOBApOABHIKEHUS OT
noxenanuem [9-12].

M3rOTOBUTENEH K MOTPEOUTENSAM, MPOMEKYTOYHBIM
3BEHOM SIBJISIETCS PO3HMYHAS TOPrOBIIA, KOTOpas, Ileas  paGoTel — OIEHKA  CTIOCOOHOCTH

C OJTHOM CTOPOHBI, BEIPaOAThIBAET MEPHI IO IOCTHKE- HPEANPUATHN POSHUIHOM TOPIOBJIM yJIOBJIETBOPATD
HUIO Y MOACPKAHUIO KOHKYPEHTHBIX MPEUMYILCCTB TpeOOBaHUSIM MOTPEOUTENICH B BHICOKOKAYECTBEHHOM
Ha PBIHKE TOBApOB, C APYIOil CTOPOHBI, 00ecredn- IPOIYKIMH HAa TOBAPHOM pPhIHKE ropoja Habuuk.

BaeT OayaHc MEKAY CIIPOCOM U NPCATIOKCHHUCM.
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OO0BLEeKTBI H METOAbI

OOBEKTOM HCCIICOBAHHS SIBJISFOTCS AHATIOTHYHBIC
0 BUAY W TUITy PO3HHYHBIC TOPrOBBIE MPEIIPHATHS —
THIIEPMApPKEThl, PEaM3yIONIHe IPOJIOBOJIbCTBEHHBIC
ToBapbl: «Bectep», «les» u «Masik».

[IpenmeroM HCCIenOBaHUA SIBISAETCS TOProBast
JeATeIbHOCTD PO3HUYHBIX TOPTOBBIX NPEIIPUATHIL.

CraHIapTH3UPOBAHHOTO W 3aKOHOJATEIBHO 3a-
KPEIUICHHOTO TEPMHHA KOHKYPEHTOCHOCOOHOCTH HE Cy-
IIeCTByeT. BMecTe ¢ TeM, B 9KOHOMHYECKOW JIMTEeparype
MPENCTaBICHO MHOXKECTBO OIpeeeHHi KOHKYPEHTO-
cnocobnoctr [1-8].  OO6oOIIEeHHe — CymecTByrOLICH
TEPMUHOJIOTHH MO3BOJISIET IIOHUMATh MO/ KOHKYPEHTO-
CMOCOOHOCTBIO MPEANPHUATHI PO3ZHUYHON TOPTOBIH,
CIIOCOOHOCTD NPEANPHUSITHSI TOPTOBJIH yIOBIETBOPSTH
TpeOoBaHMAM NOTpeOUTENeH B BHICOKOKAYECTBEHHON
NPOJYKIWH W TOPTOBBIX YCIYraX € y4eTOM MECTHBIX
WIIH PETHOHAIBHBIX 0COOCHHOCTEH.

JU7st onpenienieHuss COBPEMEHHOTO  IOJIOKESHUS
PO3HHYHBIX NPENIPHATHH B Py aHAIOTHYHBIX (peau-
3YIOIHUX aHAJIOTMYHYIO MMPOAYKIUIO UJIU OKa3bIBAIOIINX
OJIMHAKOBBIE YCIYTH), JOCTaTOYHO MPOBECTH HX MPsIMOE
CpaBHEHHE TIO IJIABHBIM TMapameTpaM (T0Ka3aTessM).
CyLIECTBEHHBIM KPHTEPHEM KOHKYPEHTOCIIOCOOHOCTH
OPEeNIPUATHI PO3HUYHOW TOPrOBIH CIYKHT CTEHCHb
YIOBJIETBOPCHUSI UMHU PeajbHbIX MOTPEOHOCTEH, 4TO

post@vestniR-vsuet.ru

1 00yCIIOBJINBAET Pa3HYIO IPHUBIEKATEILHOCTh KOHKY-
peHToB ISt moTpeduTeneid. OHaKO HEMOCPEICTBEHHOE
U3MEpeHHe CTEIeHH YAOBJIETBOPEHUS HOTpeOHOCTEH
HEBO3MOYKHO B CHITY IICUXO(HU3MOJIOrTYECKOT0 BOCIIPHSITHS
HOTpe6HTeﬂHMH TOBapoB " OTACJIBHBIX  TOPrOBBIX
npennpustuil. Ilopoil paspexiaMupoBaHHbBIE TOBApbI
C HEBBICOKMMH TIOTPEOHUTENECKUMU CBOMCTBAMU BOCIIPH-
HHUMaIOTCs HOTpeOHTeIsIMH OoJiee OJIaroxenaresbHO, 4eM
HE peKJIaMHpyeMble TOBaphl C OJMHAKOBBIMH M JIaXKe
MOBBIIIEHHBIMH TTOTPEOUTETECKUMH CBOHCTBaMH.
OrneHKa ypoBHS KOHKYPEHTOCIIOCOOHOCTH PO3-
HUYHOTO TOPrOBOTO IIPEANPUATHS OCYIIECTBISIETCS
B CIIeyrolIei mocneaosarenbHocTr [4-5]:
1. BBIOOp KPUTEPHEB U UX OICHKA,

2. ompeneneHre KO3()(UIIMCHTOB BECOMOCTHU
KPUTEPHEB;
3. pacuer 000OIIEHHOTO KPUTEPHSI.

Jlnst pacyera 000OIIEHHOTO YPOBHSI KOHKYpEH-
TOCIIOCOOHOCTH PO3HUYHOTO TOPTOBOTO HPEIIPHATHSL
NPEIUIAraroTCst KPUTEPUH U UX GaJUTbHBIC OLICHKH.

IMokasatemi KOHKYPEHTOCIIOCOOHOCTH PO3HIYHOTO
TOPrOBOTO MPEINPHATHI H KPUTEPHUH HX CIOBECHOMN
OIICHKH TIPE/ICTaBJICHBI B Tabmuie 1.

Ha cnemyromiem srare onpesieneHbl KodQpUIMEeHTh
BECOMOCTH BBIOPAHHBIX KPUTEPHEB, KOTOPHIE IPECTaB-
JICHBI B Ta0JIHUIIE 2.

TabOnuma 1.

Iloxazarenn KOHKprHTOCHOCO6HOCTI/I PO3HHUYHOI'O TOProBOTO NPEAINPUATHA U KPUTECPUN UX CIIOBECHOI OLICHKHN

Retail trade competitiveness indicators and verbal assessment criteria

Table 1.

Kommnexcusrit BaynpHas orieHKa U UX CIIOBECHOM KpUTEpUH
THOKa3arTeib I'pymnrioBoii mokasareis Score and their verbal criteria
Comprehensive Group indicator MPUBJIEKATENBHBINA MaJIO TIPUBJICKATENbHBII | He HPUBIEKaTEIbHbII
indicator attractive little attractive not attractive
1 2 3 4 5
o LIEHTPAJIbHBIC JIENIOBbIE
TeppUTOpHAIbHAS territorial : TIPUTOPO/THBIC 30HBI
cpena environment SO OKpauHa ropoia Outskirts suburban areas
P central business areas
CIOCOOCTBYET
CIIOCOOCTBYET YITyUIIICHUIO
- COXPAHEHHUIO YXY/IIIaeT COCTOSTHUE
external 9KOJIOTHYECKOH Cpeipl | . N
BHELIHSSA : - 9KOJIOTHYECKOM Cpe/ibl | |9KOJIOrHYECKOi cpepl |
9KOJIOTHYECKast cpesia environmental contributes to the contributes to the degrades the
pert environment improvement of the - ar
ecological environment preservation of the environment
Atmocepa ecological environment
MarasuHa AIOCTYITHOC MaJIOJIOCTYITHO® HE JI0CTYITHOE
Shop atmosphere | TeppuropuanbHas territorial and JUISI TPAHCTIOPTHBIX Arocty octy
JUISL TPAHCHIOPTHBIX JUIS TPAQHCTIOPTHBIX
U TPAHCTIOPTHAS transport CPEJICTB U MEIIEX0/I0B ibl
OCTYIHOCT accessibility  |accessible for vehicles and| CpeICTB cpezcts | not accessible
A . inaccessible to vehicles for vehicles
pedestrians
yIoOCTBO .
acnonoxers | cOnvenience store noGioe comfortable | FS ACCTATONHO yao6Hoe | He yo0HOoe
P location y not comfortable enough not comfortable
MarasvHa
0BEHb O(hOpMIIEHUS entry zone ol . o
M q)u P y BbIcOKwii | high xopormii | good Hu3Kwi | low
BXOJIHOM 30HBI clearance level
. . HE JIOCTaTOYHO
BHYTPEHHSIS internal ecological He KoMopTHas not
3Konorg‘TJECKaﬂ cpena environmegt xomdoprHaz comfortable KomdoprHa | not coﬁfc?rtable
et comfortable enough
B ighti .
HyTPEHHSIS OCBEIIEHHE _Ilghtlng and MHTeHCHBHOE intense KoMpopTHOE HE JOCTATOYHOE
cpena Marasuna | U ceroBble addektrl| lighting effects comfortable not enough
The internal  |ypoBers odopmitermst :
- . checkout area level BbICOKHii | high xoporuwuit | good Hu3Kwi | low
environment of | mpukaccoBoit 30HbI |hig P 9 |
the store yao0cTBO convenience of
PacIIONOXKEeHUs location and HE JOCTaTOYHO YI00HOE | He yo0Hoe
; obnoe comfortable
u BIKIIaIKK ToBapos display of goods on ya not comfortable enough not comfortable
B ToproBom 3asie | the trading floor
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IMponomkenue Tabmuuet 1 | Continuation of table 1
1 2 3 4 5 6
BuyTpennsst cpena PpaIMOHAIEHOCTD rationality of the
marazuna | The internal aCCOpPTHMEHTA assortment of 1 0,8-0,9 <0,7
environment of the store TOBapOB goods

YPOBCHL KaueCTBa

pean3yeMbIX TOBAPOB goods sold

quality level of

KauectBo ToBapoB

KyJIBTypa -
The un;I}i]tCyHg; goods 00CITyKUBaHHUSI service culture BeIcokast | high cpensist | medium Hu3Kas | low
and services YCToBHA terms of service
00CITyKMBaHUS
JOCTYITHOCTb yeiyri | Service availability
Wmuox npennpusitust | Enterprise Image 1 0,809 <07

DHUHAHCOBO- YPOBEHb IIEH price level HI3KuiH | low BbICOKHii | high
SKOHOMHUYECKHUE TIPHOBUTLHOCTD profitability
NIOKa3aTeNnu . . cpennuii | medium
- - commodity BbIcokast | high petaii | Huskas | low
Financial and TOBapo0OOpOT circulation
economic indicators
Tabnuna 2.

CpenHye 3HaUCHIS KO3 PUITMEHTOB BECOMOCTH TTOKa3aTes el KOHKYPEHTOCTIOCOOHOCTH PO3HIYHOTO TOPTOBOTO TPEIIPUSITHS

Table 2.

The average value of the coefficients of weighting indicators of competitiveness of retail trade enterprises

TMokazarenu Competitiveness KoaddurimenTst BecoMocTH, Mi
KOHKYPEHTOCIIOCOOHOCTH, Pi Indicators, Pi Weight coef., mi
aTMocepa MaraziHa shop atmosphere 0,2
TepPPUTOPHAIIbHASI Cpefia territorial environment 0,05
BHEIIHSISI IKOJIOTHYECKas Cpefia external environmental environment 0,04
TEPPUTOPHATIbHAS U TPAHCIIOPTHASL JOCTYITHOCTh territorial and transport accessibility 0,04
yI00CTBO PACIIONIOKECHHUSI MarasuHa convenience store location 0,02
YPOBEHBb O(OPMIICHHS BXOTHOMN 30HBI entry zone clearance level 0,05
BHYTPEHHsIS1 9KOJIOTHYECKasi cpesia internal ecological environment 0,2
BHYTPEHHSISI SKOJIOTHYECKas Cpefia internal ecological environment 0,05
OCBEIIIEHHE U CBETOBBIE (P (eKTHI lighting and lighting effects 0,03
YPOBEHb OOPMIICHHS! TIPHKACCOBOM 30HbI checkout area level 0,05
yI0OCTBO pacToNOKeH s M BBIKIIAqKu ToBapoB | convenience of location and display of goods 0.04
B TOPrOBOM 3aJie on the trading floor '
PAIMOHAIBHOCTH ACCOPTHMEHTA TOBAPOB rationality of the assortment of goods 0,03
Ka4eCcTBO TOBAPOB U YCIyT the quality of goods and services 04
YPOBEHb Ka4ecTBa Peali3yeMbIX TOBAPOB quality level of goods sold 0,15
KYJIETYpa O0CITY>KHBAHHS service culture 0,1
YCIIOBHsE O0CITYKMBAHHS terms of Service 0,1
JIOCTYITHOCTb YCIyTH service availability 0,95
HMHJDK TPETIPHATHS enterprise image 0,1
(HMHAHCOBO-?KOHOMHYECKHE TIOKa3aTeH financial and economic indicators 0,1
YPOBEHb LIeH price level 0,05
MPUOBLTBHOCTD profitability 0,03
TOBapo0OOPOT commodity circulation 0,02

Pe3yabTaThl n 00cyxneHue

Pe3ynbTaTer cpaBHUTENBHOM OIIEHKH KOHKY-
PEHTOCIIOCOOHOCTH PO3HUYHBIX TOPTOBBIX MpPEa-
NPUSATHHA NPEICTaBICHBI B TA0IUIIE 3.

O06001IeHHBIN TOKa3aTeNlb KOHKYPEHTOCIIO-
CcOOHOCTH PO3HUYHBIX TOPTOBBIX MPeRNpHUIThi, K,
ompenenserca no ¢popmyne 1:

Ko = Kam + Kgc + mey. + Ku + Kd)’ (1)

rnae Ku» — TpynnoBoii mokas3areiab KOHKYPEeHTOCIIO-
cobHocTH aTMocdepsl Marazuna; Ky — rpynmnoBoi
MOKa3aTeslb KOHKYPEHTOCIIOCOOHOCTH BHY TPEHHEH
3KOJIOTUYECKON cpelbl; Kigny. — TPYIMIIOBOM MOKa3a-
Teb KOHKYPEHTOCIIOCOOHOCTU KauecTBa TOBapOB U
yciyT; K, — rpynIoBoH Moka3arelb KOHKYPEHTOCTIO-
COOHOCTH WMMIDKa TPeanpusTusi; Ky — TpynmnoBoit
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MoKa3aTelb KOHKYPEHTOCIIOCOOHOCTH (PMHAHCOBO-
KOHOMHYECKOTO TTOJIOKEHHS.

I'pynmoBoi#i mokazarenb KOHKYPEHTOCIOCO0-
HOCTH TOProBbIX Npeanpustui, Ky, paccuntsiBaercs
no ¢popmye 2:

K., =% Prm, 2

riae Pi — GayuibHas OlleHKa I-r0 TOKa3aTesisi KOHKY-
PEHTOCTIOCOOHOCTH TOPTOBBIX MPEIIPUATHH; M; —
K02(h(PHUITHEHT BECOMOCTH i-TO MOKA3aTeNs KOHKY-
PEHTOCTIOCOOHOCTH TOPTOBBIX MPEATIPHUITHH.

YpoBeHb KOHKYPEHTOCIIOCOOHOCTH pPO3-
HUYHBIX TOPTOBBIX NPEANPHUITHH, NPEACTaBICH
Ha pucyHke 1.
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CpaBHI/ITCHLHaﬂ OIICHKa KOHKprHTOCHOCO6HOCTI/I PO3HUYHBIX TOPTOBBIX HpCI[HpI/ISITI/Iﬁ
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Tabauna 3.

Table 3.
Comparative evaluation of the competitiveness of retail outlets
Pesynprare oterkn | Result
Iokazatenb
- I'unepmapker T'unepmapker l'unepmapker
Indeicator
«Bectep» «des» «Masik»
Atmochepa marazuna | Shop atmosphere
o . LEHTpaJIbHBIC JIENIOBBIC 30HBI Central business OKpauHa ropoyia
TeppuTopHanbHas cpepa | territorial environment .
ppHTOp pelt areas outskirts
CIIOCOOCTBYET YITyHIICHHIO YKOIOTHIECKOM CI0COGCTBYCT COXPAHCHHIO
BHEIIHssI 9Koornueckas | external environmental Yer Yy - DKOJIOTMYECKOM cpeipl contributes to
- cpenpt | contributes to the improvement of the - -
cpena environment ecoloaical environment the preservation of the ecological
g environment
TEPPUTOPUAITHH - TYIIH: 1 TPAHCTIOPTHBIX TB | M TYITH: 1 TPAHCTIOPTHBIX
CPPHTOPHATIbHAT territorial and transport JIOCTYITHOC LA TPAHCTIop Cpenc 710 JIOCTYITHOC LT TPAHCTOpT
Y TPAHCIIOPTHASI accessibility u nierrexo;ioB | accessible for vehicles and cperncts u nenrexozios | little
JIOCTYITHOCTh pedestrians accessible for vehicles and pedestrians
yI0OCTBO PACIIONOKEHHS convenience store
- o6Hoe | comfortable He yno0Hoe | not comfortable
MarasHHa location A | A |
YPOBEHB 0(hOPMITCHHUST entry zone N N
BXOJIHOM 30HBI clearance level BhIcoKH | high HizsKkaii | low
BayTpennsist skosorudeckast cpena | Internal environment
BHYTpeHHs1s1 9Kkonormueckas|  internal ecological He KoM{opTHas
- kxoMmoprHas | comfortable
cpena environment (bop | not comfortable
OCBEILIEHHE 1 CBETOBBIC lighting and lighting .
MHTCHCUBHOE | intense HE I0cTaTo4Hoe | not enough
3 heKTh effects
BEHb MJIEHUST N .
ypose O(b()pu e checkout area level BbIcOKHiA | high HIBKU | low
TPUKAaCCOBOM 30HBI
ymobcTBo pacrionoskeHust | convenience of location
u BbIKaaky TopapoB | and display of goods on yno6uoe | comfortable He yno6Hoe | not comfortable
B TOPTOBOM 3aJie the trading floor
PaIMOHATIEHOCTh rationality of the 1 <07
ACCOPTHMEHTA TOBAPOB assortment of goods '
Kauectso ToBapos u ycayr | Quality of goods and services
BEHb KA4EeCTB lity level of .
YPOBEHb KayecTBa quality level of goods cpenas | medium
pean3yeMbiX TOBApOB sold
KyJIbTypa 00CITyKUBAHHSI service culture . cpennsis | medium
- BbIcoKast | high
YCIOBHsL 00CITY)KHBAHHSI terms of service | hig
JIOCTYITHOCTh YCIIyTH service availability Huskast | low
HUMHJDK OPEIIPHSITHS enterprise image
DHHAHCOBO-3KOHOMHYECKHE MTOKA3aTENH
Financial and economic indicators
OBCHb IICH rice level BbICOKwii | high . . Hu3kui | low
yp 1 price teve | hig cpemauii | medium |
pUOBUTEHOCTD profitability . N .
E - cpemusist | medium e cpemuuii | medium
TOBapooOOpoT commodity circulation BoIcOKwii | high
AtMmocdepa marazuna
Shop atmosphere
35 oo
30 A
.25

DUHAHCOBO-3KOHOMUYECCKUE

. BHyTpeHHH JKOJIOTHYCCKasa
I0Ka3aTenu 15 - \ e cpena
Financial and economic < 10 Internal ecological
indicators Q 5 be environment

4 0 :

o \ J

. L]

L] L]

.. ..

Wmux npeanpuatus

Enterprise Image

I'unepmapker "Becrep"

a4eCTBO TOBAPOB M yCIIyT
The quality of goods and
services

e ee*eee ['unepmapker "/les"

= = =T'unepmapker "Masx"
Pucynok 1. YpoBeHb KOHKYPEHTOCIIOCOOHOCTH PO3HUYHBIX TOPTOBBIX NPEATIPHATHN

Figure 1. The level of competitiveness of retail trade enterprises

407



Dzakhmisheva I.Sh. Proceedings of VSUET, 2020, vol. 82, no. 1, pp. 404-408
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