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! kadhepa TeOpUK SKOHOMHKH, TOBAPOBEIEHHS! U TOPrOBIIK, BOPOHEK. roc. YH-T MIDK. TeXH., np-T Peosonmy, 19, r. Bopouek, 394036, Poccust
Pedepar. [locnennue necaATuieTuss COXpaHAIOTCS HEraTUBHbBIC TEHJCHIIMY, CBA3aHHBIC C COCTOSHHEM 310pPOBbSl HACEICHUS CTPAHBL.
B cTpykType nuTaHus 3HAYNTENBHON YaCTH HACENIEHHs yCTaHOBIIECHBI HapyieHus. [1o qaHHBIM HayYHO-HCCIIE0BATEILCKOTO HHCTHTYTA
nutanusi PAMH, Ha Tepputopuy Hamed cTpaHbl IHOBCIOAY PACIpPOCTPaHEHBI CKPBHIThIE ()OPMBI BUTAMHUHHOM HEIOCTATOYHOCTH,
COUETAIOIINECS C HEJOCTATKOM KallblLHs, jkene3a, Honxa. C 1enbio yBelIUUeHHs JOJIM MPOM3BOACTBA MHUIIEBBIX MPOIYKTOB MAacCOBOTO
noTpebneHus, oOOramEHHbIX MHMHEPAbHBIMU BEIIECTBAMM M BUTAMMHAMM, MCIIOJB30BAHHE PACTUTENBHOTO CBIPhs BopoHexcKoi
00JIacTH SBIISIETCSl TIPHOPUTETHOH 3amadeil. OpraHmsMy dernoBeKa Ul 00eCIIeUeHHsT HOPMaIbHON JKU3HEAESTENBHOCTH HE0OX0IHMO
peryisipHoe NoTpebiIeHIe MUKPOHYTPHEHTOB. BaskHyIo poib B OHONOrMYecKuX IpoLeccax, B pe3ybTaTe KOTOPHIX IIHIIA MPeBpaIlaeTcs
BOHEPIUIO, WrpaloT MUKPO- ¥ MakKpOdJIEMEHTH M BUTaMHHBL OHM 00ECIeuMBalOT 3aIlUTHBIC (YHKIMH OpraHM3Ma, y4acTBYIOT
B OOHOBNeHMM TKaHed. OJHAaKO, MUKPOHYTPHEHTHl HE CHHTE3HPYIOTCS B OpPraHM3Me, a BOJOPAacTBOPUMBIE BUTAMUHEI, B OTJIHYUE
OT >KHPOPACTBOPHMBIX OBICTPO BBIBOIATCS M3 OPraHM3Ma, MO3TOMY OHU JIOIDKHBI PETYISPHO TNOCTYNAaTh HEMOCPEACTBEHHO C MHUIIEH.
B Tpynmax 3apyOeXHBIX U OTE€YECTBEHHBIX YYEHBIX BONpPOCaM pa3pabOTKH MPOAYKTOB (DYHKIMOHAIBHOTO HA3HAUCHMS YHEeIsIeTcs
cyuiectBeHHoe BHuManue. OcoOblii BKIIaZ BHOCAT HCCieqoBaHus akanemukoB B. M. Ilosuskosckoro, B. A. Tyrenssina, npodeccopa
b.II. Cyxanosa u zp. Ilpu paspaboTke HOBBIX BHIOB NPOAYKTOB MUTAHHUS HEOOXOAUMO YUMTHIBATH MHEHHUs MOTpEOUTENEH O HOBUHKAX.
B paboTe npoBeneHo MapKeTHHIOBOE MCCIIEOBaHKE PHIHKA T. BopoHeka componorndeckuM onpocoM. Llerbro nccinenoBaHust sSBISUIOCH
BBIABJICHHE MPEANIOUYTCHHI y ToTpeduTeNnel (pyHKIHOHAIBHBIX NMPOAYKTOB. [IpoaHamM3upoBaHb! CONUAIBHO-IEMOrpadIecKiii OpTpeT
PECIIOHZICHTOB, ~ paclpe/ielleHie YJacTHHMKOB OIpoca MO 00pa3oBaHHMIO, BO3PACT HHTEPBBIOMPYEMBIX, YacToTa IOTPEeOIeHUS
(hYHKIIMOHAJIEHBIX IIPOTYKTOB, IPEIOYTEHIS PECIIOH/ICHTOB TI0 YaCTOTE OTPEOICHNS B 3aBUCHMOCTH OT T10J1a onparmBaeMsix. [IpoBenén
aHATN3 MPEANOYTEHUI! 10 KOHKPETHBIM TPYNIaM MPOIYKTOB, MECT MOKYIOK MPOXYKTOB ()YHKIMOHAJIBHOTO HA3HAYEHUs, MPHUYHHBI,
MOOYKIAIOIIME YJaCTHUKOB OIpoca K MX MOKyTKe. M3 aHanu3a ModydeHHbIX pe3ylbTaToB MOJKHO CHENATh BBIBOA: YJAaCTHHKH OIpOCa
TPOSIBIISTIOT 3HAYUTENBHBIN HHTEPEC K TPOIYKTaM (DyHKIMOHAIBHOTO Ha3HAYEHHST; TPeo0IIaai MOJIO bIE JIFOM C BBICIIINM 00pPa30BaHUEM,
3a00TSIINECS O COCTOSTHUU CBOETO 3[0POBbs; OCHOBHBIMHI MECTaMH IPUOOPETEHNUsI 000TaIEHHBIX MPOLYKTOB SIBISIOTCS CYTIEPMAPKETHI.

Knawuesrble ciioBa: MapKETUHI'OBbIC NCCJICIOBAHUS, norrpeﬁmenbcme TIPEIATIOUTCHYS, TIPOYKTBL (1)yHKLU/IOHaJ]I)HOI‘O HasHa4CHUs1, PECIIOHACHTDI
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Summary. The last decade, the negative trend related to the health status of the population. In the structure of power a significant part of
the population are violations. According to scientific research Institute of nutrition in our country commonplace latent forms of vitamin
deficiency combined with lack of calcium, iron, iodine. With the aim of increasing the production of food products of mass consumption
enriched with minerals and vitamins, the use of vegetable raw materials of the VVoronezh region is a priority. The human body for normal
functioning requires regular consumption of micronutrients. An important role in biological processes in which food is converted into
energy, play a micro- and macroelements and vitamins. They provide the protective functions of the body are involved in tissue renewal.
However, micronutrients are not synthesized in the body, and water-soluble vitamins, unlike fat-soluble are easily excreted from the body,
so they should regularly come directly from food. In the works of foreign and domestic scientists the development of product functionality
has received considerable attention. Special contribution study of academicians V. M. Bosnakovski, V. A. Tutelyan, professor B. P. Su-
khanov and others In the development of new types of foods must take into account the views of consumers about new products. The
paper presents marketing research of the market of VVoronezh the survey. The aim of the study was to identify preferences of consumers
of functional products. Analyzed socio-demographic profile of respondents the distribution of respondents by education, age of the inter-
viewee, the frequency of consumption by respondents functional products, the preferences of respondents by frequency of consumption
depending on the sex of the respondents. The analysis of preferences for specific groups of products, places to purchase products functional
purpose, the reasons that motivate respondents to purchase products of functional purpose. From the obtained results it can be conclude
that respondents have shown considerable interest in functional products; were young people with higher education who are concerned
about their health status; main places for purchasing enriched products are the supermarkets.

Keywords: marketing research, consumer preferences, functional products, the respondents

Jlist uuTHpOBaHUS For citation
lerununa U. I1. Ananu3s notpeburenbekux npeanoyreHuii sxuteneit . Shchetilina I. P. The analysis of consumer preferences residents of Vo-
BopoHe:xa B OTHOIICHHH IIPOAYKTOB (DYHKIMOHAIBHOTO Ha3HadeHus u3  ronezh in respect of products of functional purpose from fruit and berry
IUI0J0BO-Ar0AHOTO chipbsi // BectHuk BIYUT. 2016. Ne 2. C. 183-188.  raw materials. Vestnik VSUET [Proceedings of VSUET]. 2016. no. 2
doi:10.20914/2310-1202-2016-2-183-188 pp. 183-188. (in Russ.). doi:10.20914/2310-1202-2016-2-183-188
183



Becmuux BTYHII/Proceedings of VSUET, Me 2, 2016

BBenenne

dopMupoBaHMIO HHTEpeca MoTpeduTenen
K [IPaBUIBHOMY COQlaHCUPOBAaHHOMY IIUTAHUIO
CIIOCOOCTBYET CTPEMIIEHUE BECTH 3[0POBbIif 00pa3
*u3HM. [loBbIIaeTCsA CIpoC Ha MPOAYKTHI C HATY-
paLHBIMH MIPUPOAHBIMA KOMIIOHEHTaMH M OTKa3
OT UCKYCCTBEHHBIX 100aBok. Ho HapymieHue pe-
KUMa JdHS, JNePUIUT BPEMEHH, 3arpy>KEHHOCTb
Ha paboTe He Bcerja IMO3BOJSIFOT — YEJIOBEKY
yIenaTs TpedyeMoe BHHMaHHE CBOEMY (Qu3Hye-
CKOMY COCTOSIHHUIO, 3I0POBbIO U IUTAHHUIO.

VY COBpEMEHHOr0 MOTPeOUTENS MOCTEIIEHHO
(hopMupyeTCcsi HOBBIA TOJXOMA K BEIOOpPY MPOIYK-
TOB MUTAHUS: B HACTOSILEE BPEMsi MHOTHE CTpe-
MATCSI TUTAaTbCA U OAHOBPEMEHHO I0JIy4aThb
HE TOJIBKO HEOOXOAUMBIE sl OpraHu3Ma OesKH,
KUPBI, YIJIEBOIBI, HO M COXPAHITh U YKPEIUIIThH
CBOE 3/10pOBbE, YMEHBIIIATh PUCK Pa3BUTUSA 3a00-
nesanuii [1,4]. Tlepea npou3BOAUTEISIMH CTOHUT
3aga4a IMOUCKa HOBBIX TEXHOJOIMYCCKUX U IIPO-
OYKTOBBIX  pEIIEHWH, OIHUM M3  KOTOPBIX
ABJIACTCA CO3aHNUC TPOAYKTOB q)YHKIII/IOHaJ'H)HOFO
HazHauenus [5]. [lpu pa3paboTke HOBBIX BHOB
MIPOAYKTOB IMAUTAHUSA H€O6XO)II/IMO YUYUTBIBATH MHC-
HUS oTpebuTenel o HoBUHKaX. B pabore mpose-
JE€HO MapKEeTHHTOBOE HCCIEAOBAHUE pPBIHKA
r. Boponexa counonornieckum onpocom.

Ilenp uccnenoBaHusi — BBIABICHUE TIPE.-
MOYTEHUH y moTpeduTeneid QyHKIHOHATHHBIX
MPOAYKTOB [2, 4].

Pe3yJ’[I)TaTbI H 06cy)l<21e1me

B mpoBogEMOM COLIMONIOTHYECKOM HCCIEO0-
BaHnu npuarMaiy yaactre 100 peciornenToB: 65%
COCTAaBWJIM JKEHIMHBI ¥ 35% — My>K4MHBI. Ydact-
HHUKH OIPOCa PaclpeiessUINCh TI0 BO3pacTy Ha 6
rpyni. Bo3pact onpammBaembix coctamisu ot 19
10 55 niet u crapue. ConmanbHO-IeMorpaduuecKuii
MOPTPET PECHIOHICHTOB MPEICTaBIICH HA PUCYHKeE 1.

Pacnipenenienre y4acTHHKOB OIpoOca 1o BO3-
pacTHBIM TpyINaM I0Ka3ajo, YTo OOJIbIE BCETO
yIoTpeOIIIoT (QyHKIMOHATIBHBIE TPOIYKTHI B BO3-
pacre ot 20 1o 25 ner, uto coctaBuio 27% pecnoH-
JICHTOB, a Takke Mojosie moau 10 19 ser (20%
OTIPOIICHHBIX) ¥ MUHUMAIBHOE YUCIIO PECIIOHICH-
TOB, YHOTPEOJISAIOIIMX TaKHe HPOAYKTHI — JIIOAU
crapie 55 (7%).

Ha pucynke 2 mokaszaHo, Kak pacrpeeiu-
JUCh ONPOIICHHBIC [0 HAIMYHIO 00pa3oBaHUs.
M3 ananu3a JaHHBIX, MPEACTAaBICHHBIX HA PH-
CyHKE 2 BUAHO, YTO HaWOOJIbLIEEe KOIUYECTBO
ydacTHHUKOB ompoca (38%) ¢ BeiciunM 0Opa3oBa-
HHUEM, a camMas HEMHOIOYHCIIEHHAs TpyNma — 3TO
PECTIOHACHTHI C HEMOJIHBIM cpeaHuM (2%).

Ilpn npoBeneHMy aHajdM3a MPEANOYTECHHUN
PECIIOHJICHTHI OTBEYAIM Ha BOIPOC «3HaeTe i Brl
0 MpoAYyKTax (YHKUMOHAIBHOTO Ha3zHAYCHUA.
Pe3ynbraThl onmpoca mpeacTaBieHbl Ha PUCYHKe 3.
B pesynbrare, 3HaUNTENFHOE KOJWYECTBO Y4acCT-
HHUKOB ONpOoca HMH(GOPMUPOBAHBI O MPOIYKTax
(YHKIMOHAIBHOTO Ha3HAYCHUSI.

Bcero total
H KeHIMHBI WOMen

B My>X4YUHBI MEN

0 5 10

BospacT PECIIOHAECHTOB, JIET
The age of respondents, years

20 25 30

KoauuecTBo onpoueHHsIx, %

Pucynox 1. CounansHo-neMorpaduuecKuii IopTpeT PeCoHICHTOB

Figure 1. Socio-demographic profile of respondents
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Pucynok 2. Pacnpenenenne y4acTHHKOB OIpoca 1Mo 00pa30BaHHUIO

Figure 2. Distribution of survey participants by education
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Ha cnemyromem 3tame — HCCIeI0BaId
9acTOTy MOTPEOJICHHS MPOAYKTOB (DYHKIIMOHAIb-
HOTO HAa3HAYCHHs PECIOHICHTaMH. Pe3yibTarhl
NpeJICTaBIeHbl Ha pUCYHKE 4.

BuHO, 9TO 3HAUYMTENBHAS YACTh OIPOIICH-
HbIX (58%) MOKyMarOT MPOAYKTHI (HYHKIIMOHATEHOTO
HasHaueHust 1 pa3 B Hememo. Cpein y4aCTHHKOB

ompoca 6% HUKOrAa He NpHOOpPETArOT (YHKLHO-
HAIBHBIC TIPOAYKTHI, B 3HAYNTENIBHON CTEIEHH
BBHJy BHICOKOH LICHBI Ha ITaHHbIE IPOTYKTHI.

B 3aBucrMOCTH OT 10J1a yYaCTHUKOB ONpOCca
YCTaHOBJICHO, YTO XOTSI ObI pa3 B HEAENIO IPOTYKTHI
(YHKIIMOHAILHOW HAIPABICHHOCTH YMOTPEOISIOT
12% wmy>xunH 1 45% xeHmH (PUCYHOK 5).
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Pucynoxk 3. Bo3pacT y4acTHHKOB onpoca, HHGOPMUPOBAHHBIX O MPOAYKTAX (YHKLIHOHAILHOTO Ha3HAYECHHS

Figure 3. Age of respondents, informed about the products of a functional purpose
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Figure 4. The frequency of the survey participants in functional foods consumption
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Pucynox 5. IIpeanoyTreHust pecCOHICHTOB MO YaCTOTE MOTPEOJICHNS B 3aBUCMOCTH OT TI0JIa OTPAIINBAEMbIX

Figure 5. Preferences of respondents by frequency of consumption depending on the gender of the respondents
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Bo Bpems panpHEMIIUX —HCCIETOBaHUNA
BBISIBIISLIIN MOTpeOUTENbCKIE MIPEIIOYTEHHS
10 KOHKPETHOM TIpynne npoaykToB. JlaHHbIE @O
pe3ylibTaTaM  HUCCICAOBAHMSI MPEACTABICHBI HA
pucyHke 6. BiHO, 4TO caMbIMU MOMYJSIPHBIMH Y TIO-
TpeOuTeNneit SIBISIOTCS HAITTKY M MyqHas! TIPOTyKISL.

Ha cnenyromem stane paOOTHI BBISBISUIUCH
MPUYMHBL, TOOYXKIAIONINE YYaCTHUKOB OIpOCa
K MOKYIKE MPOAYKTOB (hYHKI[MOHAIBHOI'O Ha3Ha-
yeHus. Pe3ynbpTaThl IPEICTaBICHB HA PUCYHKE 7.
Baxnenmmmu CBOMCTBaMH o0oraméHHbIX

apyroe other

poi6Has mpomykims fish products
Gakaneiinas npoaykims processed food
KoJI0acHast IpoayKiHs Sausage products
MoJouHas mpoaykiis milk products
myunas npoxykims flour products
HanuTKu beverages

MPOIYKTOB SIBIISIOTCS HX JIeueOHO-TIPODUIIAKTH-
YecKHe CBOWCTBA, KOTOPBIE CIIOCOOCTBYIOT YKpET-
JICHUIO 3JI0POBBS, YJIYUIICHHIO pabOTOCIOCOOHO-
CTH, NPOQHUIAKTUKM Pa3IUYHBIX 3a00JCBaHUMA.
3HauuTeNbHAS YacTh OMPOIICHHBIX MPUOOpeTaeT
(hyHKIMOHATBHBIE MPOAYKTHI MO IPUYHHE 11eIe0-
HBIX CBOMCTB, KOTOpbIMHU OHH 00anaroT (56%).

Ha cneqyroniem stane paboThl MPencTOsIIO
BBIACHHUTD, U3 KaKMX NUCTOYHHUKOB YUYACTHHUKH OITpOCa
MOJTy4YaroT HH(OpMaIHo 00 000TaIéHHBIX TPOAYK-
Tax. Pe3ynbTaThl MpeCTaBlICHbI Ha PUCYHKE 8.

11
10

12
17

36

I'pynnbl npoaykToB
Product groups

T T T

10 20 30
KosnyecTBO pecnnoHieHTOB, %

Number of respondents, %

40

Pucynok 6. AHanu3 npeAnoYTeHUH 10 KOHKPETHBIM I'PYIIaM IPOTYKTOB

Figure 6. Analysis of preferences for specific product groups
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Figure 7. Reasons why survey participants to purchase products of a functional purpose
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Pucynoxk 8. Mcrounuku nonydeHns nHGopManuy 00 000TraIEHHbIX MPOIYKTaX U CTENEeHb JOBEPHsI K HUIM

Figure 8. Sources of information about the products of enrichment and the degree of confidence in them
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MecTa oKynok
Shopping places

chains (supermarkets, hypermarkets)

npyroe other
puiakm markets

MarasuHsl 11aroBO#i JOCTYITHOCTH CONVenience stores

TOPrOBbIE ceTH (CyIepMapKeThl, TUepMapKeThi) retail |

72
\ \ \ \ \ \ \
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KonyecTBo pecrnionaeHTOB, %
Number of respondents, %

Pucynok 9. AHanu3 MecT MOKYIOK MPOIYKTOB (DYHKIIHOHAJIBHOTO Ha3HAUCHHS

Figure 9. Analysis of places of purchases of products of a functional purpose

AHaM3 TOJMYYCHHBIX JIAHHBIX CBUJIETEIb-
CTBYET O TOM, YTO HAHOOJIBIIINI 00beM HHGMOPMAITHH
YYaCTHUKH OIIpoca TMOTy4aroT oT Bpayeit (23%).

Ha 3aBeprmaromniem 3Tane MapKeTHHIOBBIX HC-
CIICJIOBAaHUN yYaCTHHKaM OMpOca 3a/IaBajld BOIIPOC
0 MecTe TPHOOpPETeHUS OO0OTAMEHHBIX MPOAYKTOB.
PesynbTaThl pesicTaBIeHBI HA pHCYHKE 9.

AHanmu3 TIONYYEHHBIX JAHHBIX CBHUACTENb-
CTBYET O TOM, YTO 72% pecriOHIEHTOB IPUOOPETAIOT
(YHKIMOHANBHBIE — MPOXYKTHI B CylepMapKeTax
1 9% Ha pbIHKE.
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